
COMPANY PROFILE



Cidiverte inizia l’attività di distributore di videogiochi nel 1992.

Il mercato in crescita e l’innata intraprendenza dei promotori stimolano l’azienda a 

svilupparsi e potenziarsi rapidamente, raggiungendo negli anni risultati sempre più 

soddisfacenti.

Per questo, nel 2000, il profilo aziendale suscita l’interesse di Take-Two Interactive, 

multinazionale americana che sviluppa, pubblica e distribuisce videogame. Viene così 

raggiunto un accordo e Take-Two procede all’acquisizione di Cidiverte, che continua 

l’attività sotto la nuova insegna a stelle e strisce.

La passione e l’esperienza acquisite negli anni, però, non si fermano e Cidiverte rinasce 

autonomamente con il nome originale, riaprendo un percorso di successi e sviluppo.

In poco tempo, la storia inverte i ruoli dei protagonisti e Cidiverte acquisisce Take- Two 

Interactive Italia nel 2010.

La continua crescita ha portato in modo del tutto naturale a sviluppare nuove idee e 

nuovi progetti. 

É così che nel 2009 Cidiverte ha inaugurato l’insegna Gamelife, un’innovativa catena di 

negozi specializzati dedicati al gaming e all'intrattenimento.

Oggi Gamelife conta 13 punti vendita e prevede un ulteriore piano di espansione con 

l’apertura di nuovi negozi.

Cidiverte ha un organico di 73 persone. Il fatturato dell'azienda, subordinato all'uscita 

dei titoli distribuiti, oscilla tra i 25 e i 40 milioni di euro.

L’AZIENDA
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Cidiverte has been distributing videogames since 1992.

The company has grown and developed year after year, thanks to an expanding market 

and the entrepreneurial of its founder.

 

For these reasons, in 2000, the company caught the eye of Take-Two Interactive, an 

American multinational involved in developing, publishing and distributing videogames. 

An agreement was reached and Take-Two acquired Cidiverte, which continued to 

operate under its new American label.

 

Cidiverte boasted the passion and experience gathered over the years and in 2009 

Cidiverte founded Gamelife, an innovative retail chain offering a truly immersive 

experience of videogames, collectibles, gadgets, board and construction games. 

In Italy, Gamelife counts 11 shops and offers a complete digital approach thanks to 

the well-established website Gamelife.it and the recently acquisition of the iconic 

Multiplayer.com e-commerce shop.

 

Few years later, in 2010, the tables were turned and Cidiverte acquired Take-Two 

Interactive Italia.

 

Today Cidiverte employs 80 people. 

The company turnover ranges between 25 and 40 million Euros, depending on annual 

product releases.

THE COMPANY
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https://www.gamelife.it/
https://multiplayer.com/


MANAGEMENT TEAM
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Il reparto Marketing di Cidiverte riunisce un team di figure professionali altamente 

qualificate nel settore merceologico del videogame, con l’obiettivo principale di 

soddisfare le esigenze di ogni singolo publisher.

Il gruppo fornisce infatti un supporto a 360° per il lancio sul mercato di prodotti 

diversificati, tanto a target specializzato quanto di massa, adeguando la scelta dei mezzi 

di comunicazione e delle PR alle caratteristiche dei prodotti stessi. 

La pianificazione media prevede l’impiego di mezzi tradizionali quali tv, web, affissione 

statica e dinamica, insieme a operazioni di promozione e sponsorizzazione, 

impattanti campagne social su Instagram, YouTube, Twitch, con il coinvolgimento 

di importanti influencer e streamer, mostre e fiere di settore a livello nazionale e 

internazionale, da Lucca Comics & Games a Gamesweek, da Gamescom a E3 e 

altri. Inoltre si organizzano eventi ad hoc per singolo titolo, con la partecipazione di 

testimonial e ospiti illustri del mondo sportivo o dello spettacolo.

Punto di forza del reparto Marketing è l’ambito Pubbliche Relazioni che si avvale 

di uno specifico gruppo di lavoro interno, coadiuvato dal supporto di un’agenzia 

esterna per la gestione di tutti i comunicati stampa, per l’organizzazione di 

conferenze e la realizzazione di eventi a livello nazionale.

Il know- how acquisito garantisce la massima visibilità ai prodotti, sia in caso di 

budget contenuti, sia commisurati a titoli di elevata caratura e di grande richiamo.

Il Trade Marketing completa le aree del reparto, occupandosi di predisporre 

allestimenti sui punti vendita con materiali POP, spazi a scaffale personalizzati, aree 

emozionali permanenti, attività promozionali off-line e online, spaziando quindi 

da cataloghi e volantini a siti e-commerce dedicati.

MARKETING
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Cidiverte’s Marketing Department counts on a highly qualified team specialised in the 

field of videogame commodities. Its main goal is to meet the needs of each publisher.

The group offers fully-fleshed support in the market launch of differentiated products 

for both niche consumers and the mass market, adapting its choice of communication 

methods and public relations to the type of product itself.

An average campaign uses traditional media - like TV, Web and OOH - followed by 

below the line sales promotion, impactful social campaigns on Instagram, YouTube, 

Twitch, with the engagement of important influencers and streamers together with 

national and international expos and trade fairs like Lucca Comics&Games, Gamesweek, 

Gamescom, E3 to name a few.

Specific events are also organised for single titles, with the participation and endorsement 

of sports and entertainment celebrities.

Inside the Marketing Department, the Public Relations Group is in charge of the 

communications of the products. Press releases, meetings, interviews, exhibition fairs 

and specific events are all activities that the Team plans to boost products voice.

The company’s experience guarantees maximum visibility for all products, both in the 

case of lower budgets and in that of high-calibre and well-known titles.

Last but not least, the Trade Marketing area of the department equips the various 

stores with POP material, personalised shelf displays, permanent experiential areas, 

off-line and online promotional activity, ranging from catalogues and flyers to 

dedicated e-commerce websites.

MARKETING
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Cidiverte’s Sales Department boasts a deep knowledge of the market and relies on 

professionals who deal with customers in an all-round manner.

 

The National Sales Accounts manage the products’ portfolio presentation, the company 

trade policy and sales canvasses; the Sales Analysis area is focused on weekly reports, 

surveys on stock and sales trends to check and evaluate the promotional campaigns 

on retailers.

 

The Back Office Department is in charge of  the daily  customer relationship 

management,  and together with the logistic office, it handles the full cycle of the 

delivery process.

 

Service offered to publishers is further integrated  with cutting-edge IT tools, such as 

EDI (Electronic Data Interchange) system for processing both customers and vendors 

orders. Cidiverte operates on the whole Italian Territory with all the main retailers in 

the supply chain: Entertainment Specialists, E-Commerce, Consumer Electronic and 

Independent Specialized Stores.

una struttura interna che opera su tre livelli.

1. Esperti National Key Account sono dedicati alle principali strutture commerciali dei

canali specializzati, della grande distribuzione e dell’elettronica di consumo.

2. Un reparto Sales Analysis

prodotti sui principali clienti.

3. Il reparto Telesale cura la gestione dei clienti specializzati indipendenti, garantendo

loro una completa assistenza.

CLIENTI PRINCIPALI

COMMERCIALE
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LOGISTICA
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L’ufficio logistica è il punto nevralgico dell’attività di Cidiverte e, grazie all’assistenza 

diretta erogata verso fornitori e clienti, può essere assimilato alle funzioni dell’ufficio 

vendite.

Questa attenzione al rapporto di collaborazione con gli interlocutori del mercato è 

poi naturalmente correlata al coordinamento del magazzino, equipaggiato con un 

impianto tecnologico totalmente automatizzato, in grado di operare 24 ore su 24 e 

capace di spedire fino a 40.000 prodotti al giorno a pieno regime. 

Il sistema processa articoli di svariate dimensioni, il controllo qualità verifica il peso e i 

contenuti di ogni collo. La blisteratura ottimizzata protegge l’imballo da manomissioni, 

garantendo un trasporto estremamente sicuro. L’impianto assicura piena efficienza 

anche in occasione di lanci contemporanei di più prodotti e permette inoltre l’evasione 

di ordini sul canale e-commerce, attualmente oltre 10.000 spedizioni all’anno.

Infine, per supportare l’attività della divisione Gamelife, l’automatizzazione è stata 

ulteriormente implementata con un sistema che provvede alla gestione di prodotti 

diversificati come richiesto dalle ultime tendenze di vendita.

The Logistics Department is the core of Cidiverte’s activity and, with its direct assistance

towards suppliers and clients, is closely linked to the functions of the sales department.

The warehouse, which is fully automated, operates 24/7 and can dispatch up to 40,000

products per day.

The system processes products of different sizes, and quality control verifies the weight

and content of each package. Optimised blistering helps shield packages from tampering

and guarantees safe transportation. The facility is capable of full efficiency even during

the concurrent launch of multiple products and also handles online orders, which

currently amount to 10,000 shipments per year.

LOGISTICS
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Since 2010, Cidiverte is the official exclusive distributor of one of the most renowned 

companies in the industry: Take Two Interactive, owner of 2K, Rockstar Games and Private 

Division. 2K’s wide production includes famous AAA brands such as Bioshock, Borderlands, 

Mafia and, as well as strategy game series like Sid Meier’s Civilization and Xcom, and the 

eagerly awaited NBA 2K and WWE 2K franchises, considered the best sports simulation 

games on the market for basketball and wrestling.

 

Rockstar Games is the developer of popular blockbusters such as Red Dead Redemption, 

Midnight Club, Max Payne, and the worldwide acclaimed the Grand Theft Auto game series.

To date, Grand Theft Auto 5 and GTA Online have exceeded 170 million units sold while Red 

Dead Redemption 2 and Read Dead Online boast sales of over 46 million units.

 

Private Division is the last-born Take Two Interactive label.  Founded in 2017, it’s focused on 

the best independent studios that empowers to develop games. Private Division supports 

talent studios including, Panache Digital Games, Roll7 and Piccolo Studio and published 

critic and public acclaimed titles such as Kerbal Space Program, The Outer Worlds, Hades, 

OlliOlli World, Rollerdrome and After Us.

 

Skybound Entertainment is a multi-platform entertainment company whose goal is to create 

and publish content leveraging its multiple intellectual properties, along with The Walking 

Dead, Invincible, Oblivion Song and Outcast. The Games division, created in 2017 by industry 

veteran Ian Howe, aims to create and publish video games and board games, focusing on 

unique and exceptional independently developed IP. Skybound’s line-up includes successful 

titles: The Walking Dead, Stray, The Callisto Protocol and Cuphead, to name a few.

PUBLISHING COMPANIES
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Since 2017, Cidiverte has expanded its portfolio by conceiving and designing Passione 

Calcio, a range of accessories dedicated to the football universe including PS4TM compatible 

Controllers, Controller skin, Gaming Headsets and Chairs.

 

All products boast the official licences of main Italian teams, AC Milan, AS Roma, INTER, 

SSC Napoli and, from 2021, FIGC, Federazione Italiana Giuoco Calcio.

 

In 2020, under UEFA license, the company designed and produced a PS4TM controller skin 

fully dedicated to the UEFA EURO 2020 event.

 

In the same year, the range was enriched with the license of Manchester City, one of the 

most important English teams.

ACCESSORIES
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In 2019, Cidiverte launched Qubick brand, representing the entire range of the exclusively 

designed gaming accessories.

 

Qubick brand, together with Passione Calcio, boast a vast variety of accessories 

compatible with Nintendo SwitchTM, PS4TM, PS5TM.

 

The products show a unique and attractive look and guarantee players the best 

performance during gaming sessions.

The official website      showcases both ranges in full detail.

ACCESSORIES
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https://www.qubick.it/en/
https://www.qubick.it/


THE COMPANY

Gamelife was founded in 2009 by Cidiverte and today counts 11 shops.

 

Gamelife is the universe of gaming, collectibles and entertainment. Stores, as well as 

the e-commerce site, offer an immersive experience among video games, collectibles, 

gadgets, board and constructions games.

The stores boast an intuitive and orderly display, the possibility of independent or 

assisted service, a vast array of new, best-selling and second-hand products, a neat, 

bright and colorful interior design, clear prices and offers in line with market trends, 

together with a warm welcome, and customer care.

 

Gamelife stores represent the entire world of entertainment brands related to video 

games, TV series, films and trendy comics. The vast array guarantees a rich and 

constantly updated offer to consumers.
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THE COMPANY

Over the years, Gamelife experiences continuous evolution, broadening both the digital 

and physical business, with a fast growing pace to meet market trends and consumer needs.

 

The e-commerce web site Gamelife.it is a full-fledged shop, keeping the same standards 

of simplicity, clarity and innovation of its stores. It welcomes consumers with a user-friendly 

interface and an intuitive navigation among product categories. The core is the Buyback 

service, first online second-hand game pick-up in Italy, which allows consumers to sell 

second-hand video games and consoles to Gamelife, obtaining Cash or Store Credit in 

return.

 

In December 2022, Cidiverte consolidated its presence in the e-commerce market with 

the acquisition of Multiplayer.com , an iconic e-commerce website.

Gamelife stores:

• BELLINZAGO LOMBARDO C/O CENTRO COMM.LE LA CORTE LOMBARDA

• BUSSOLENGO C/O CENTRO COMM. PORTE DELL’ADIGE

• FIRENZE - VIA F. DE SANCTIS

• MESTRE C/O CENTRO COMM. PORTE DI MESTRE

• NICHELINO C/O CENTRO COMM.LE MONDOJUVE SHOPPING VILLAGE

• ORIO AL SERIO C/O CENTRO COMM.LE ORIO CENTER

• ROMA C/O CENTRO COMMERCIALE MAXIMO

• ROZZANO C/O CENTRO COMM.LE FIORDALISO

• SAVIGNANO SUL RUBICONE C/O CENTRO COMM.LE ROMAGNA SHOPPING VALLEY

• SESTO SAN GIOVANNI C/O CENTRO COMM.LE VULCANO

• STEZZANO C/O CENTRO COMM.LE LE DUE TORRI
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https://www.gamelife.it/
https://multiplayer.com/
https://www.google.com/maps?q=Strada+Padana+Superiore,+154,Bellinzago+Lombardo,Italia
https://www.google.com/maps?q=Strada+Statale,+11,Bussolengo,Italia
https://www.google.com/maps?q=Via+Francesco+de+Sanctis,+39,Firenze,Italia
https://www.google.com/maps?q=Via+Don+Tosatto,+22,Mestre,Italia
https://www.google.com/maps?q=Strada+Debouch%C3%A8,Vinovo,Italia
https://www.google.com/maps?q=Via+Portico,+71,Orio+al+Serio,Italia
https://www.google.com/maps?q=Via+Laurentina,+865,Roma+,Italia
https://www.google.com/maps?q=Via+Eugenio+Curiel,+25,Rozzano,Italia
https://www.google.com/maps?q=Piazza+Colombo,+3,Savignano+Sul+Rubicone,Italia
https://www.google.com/maps?q=Viale+Italia,+555,Sesto+San+Giovanni,Italia
https://www.google.com/maps?q=Via+Guzzanica,+62/64,Stezzano,Italia
https://www.gamelife.it/
https://www.facebook.com/groups/623304898486532/
https://www.facebook.com/GamelifeOnline
https://www.instagram.com/multiplayer_com/
https://www.instagram.com/gamelife.it/
https://multiplayer.com/
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https://www.google.com/maps/place/Via+Campo+dei+Fiori,+61,+21013+Gallarate+VA/@45.6818255,8.7876335,17z/data=!3m1!4b1!4m5!3m4!1s0x4786882afd69401f:0x274e92cc1baa8cbc!8m2!3d45.6818255!4d8.7898275

